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JUL 1 02002

Marlene Dortch, Secretary
Federal Communications Commission
445 12th Street, S.W.
Washington, DC 20554 EX PARTE OR LATE FILED

Re: Ex Parte Presentation, CC Consolidated Docket
Nos. 99-273, 92-105 and 92-237

Dear Ms. Dortch:

Enclosed for filing are three copies of a presentation
made on July 9, 2002 to Greg Cooke and Rodney McDonald of
the Wireline Competition Bureau, Jared Carlson of the
Policy Division of the Wireless Telecommunications Bureau
and Marilyn Johnson of the Telecommunications Access Policy
Division attended by Tim Timmons, President of Metro One
Telecommunications, Nathan Baker, Vice-President of Metro
One and Metro One's attorney, Peter A. Casciato. Addressed
at the meeting were issues raised in the above-captioned
dockets relating to access to both wireline and wireless
innovative directory assistance service offerings, as set
forth in the attachments hereto. In addition, the
undersigned met briefly today with Mr. Cooke and Mr.
McDonald to further discuss the points made in the attached
hand-out.

Should you have any questions concerning this matter,
please contact the undersigned.

ver~rulY yours,

~1t~~
peter~~ Casciato
Attorney for Metro One

Telecommunications, Inc.
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The Case for Innovation and Competition in
Directory Assistance and Information Services

Why 1O~10 Numbers Are Appropriate
On All Phones-

METROONE



Our Goals
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• We want to provide our innovative services directly to
the public, in those cases where a carrier denied access
to such services to the public.

• We want to maintain our wholesale relationship with
those carriers who do choose to outsource to us (our
current customers) and offer innovative services to the
public.

• 10- 10 numbers give us and other providers like us the
opportunity to do so.

METROONE



Metro One Overview
• Founded in 1989
• Leading provider of Enhanced Directory Assistance
• High levels of service (directions, reservations, other

info, personal assistant services)
• Wholesale business - wireless carriers are customers
• Over 500 million calls / year - $250 million revenue
• Profitable and financially sound (a viable competitor)
• Distinguished Board of Directors
• Nasdaq listed

M ETRO ONE



Metro One's Service Offerinas
• Directory assistance with category searches

• Events and movie listings/reviews

• Personal directories and calendars
• Location - directions; "find me the nearest"

• Personal assistant services and reservations
- Restaurant
- Hotel

- Rental car

• Generallv all voice-based - - easy for anyone to use.

METROONE



APhone is a Phone...

"One Number
One Bill" '

Q
rid. t,,! /162­

west. .

• Wireless companies largely are the wireline companies
- "One Number - One Bill" marketing
- RFPs offer both wireless and wireline business to vendors

- "We're taking this 'in-house'"

• Wireless is replacing wireline over time

• Uneven regulation gives a huge advantage to these
wireline / wireless companies

METRO ONE



veri on

Going Full Circle ~ cingular~
WIRELESS

• Mergers undoing the breakup
• Lots of opportunity to hinder / prevent competition

• Phone companies' activities are bringing us back to:
- high prices

- low service levels (few alternatives, frequent automation)
- regional monopolies
- Lack of access to innovative services

METROONE



Today's Marketplace for These Services
• Rising prices to retail customers

• Service, content, innovation and
consumer options are suffering

• What we now offer and pricing thereof currently is
controlled by carriers (high prices; fewer choices)

• Services are often used as follows:
- Advertised to support price increases
- Removed once product is at higher price

METRO ONE



Rising Prices to the Consumer ~ :r....
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What We Want. ..
• Offer our innovative products directly to the public

• On all phones through one access number
• We and the consumer need a reasonable opportunity...

- One number - market nationally/universally

- Fast implementation - can roll out now
- Equal access to wireless telephone listings
- Non-predatory pricing

• We can handle our own billing, if necessary

METROONE



10 -10 Numbers
• Technologically possible - 10-10 is available now

- On Wireline - - up and running
- On Wireless - - requires Feature Group 0 or 887 (Wireless

carriers all have this today.)

• Economically feasible - low / no cost; already providing

• Consumer friendly
- Easy-to-use voice services

- Broad segments of general public - - average consumer,
seniors, disabled - - denied these services on wireless

METRO ONE



With 10-10. We Would Offer...
• Higher level of service

• Ease of use - from any phone (mobility / portability)

• Lower retail prices

• Appeals to the following:
- Average guy (huge installed base of phones

and persons who know how to use them)
- Seniors / "lower tech" user
- Disabled

METRO ONE
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Pre-subscription / Other Solutions
• Pre-subscription solutions promote competition

and are technologically and economically correct

• But it will take a long time to sort this out for 411

• In the meantime, public / would-be providers will suffer
• 10-10 is aquick and easy, hard-to-argue-with

intermediate solution that can happen now

• No respondent has really argued against it

M ETRO ONE



FCC Should Act Now
• Authority under Communications Act § 201,251 &332 (c)(8)
• Action will:

Foster competition among different services
Facilitate innovative products and services,
particularly by small business and new entrants

• Wireless customer access to the DA toll carrier of their choice
is being denied; unblocked access is in the public interest

Original premise of 10-10 numbers was to allow access
to acarrier of choice when not presubscribed
Unblocked 10-10 access to DA carrier of choice avoids
acrimonious debates over alternative 411 presubscription
arrangements

METROONE
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customer acquisition costs
as key profitability measure
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are sendinr a strong ,illlll! that
they don't want to invest in loss­
making companies th.t show no
promise ofmsJcing. profit
'(ou'U see (companie.s) starting to

act more rationa.Uy.
They'U ha... to pric. s.mc.s at a

point where th.y can nuke a ra-
n UllIKUDr KRAUse turn. Economic, wiU 'ort this out
I~VESiOIt·S BUSINESS DAilY one way or another.

, The wireless phone industry is in There are some companies that
turmoil as subtcriher growth ,lows, can't offord to continue giving "".••_.."'....._"._"".",, I
For example, Sprint PCS l;.st we.k away thinp at a loss, '1'

IsaiditwiD&ddfar~rn.tsubscrib- IBD, Anolysts point to V,icesrream rather than s.tting conditio", that'
·."thisyearthaDithadexpeeted. ·Wir.less tlJ being the price lead.r. have to b. met , I

I~sunc!earwhichcarril!l'$willsur- Willvoicesrreomkupitupl WOat we·... seen is that FCC r8-',
viveth.industzy.hal<eou~ Carter. I~, reany not so much vi.wperiodscangetlong. , !

ClnguJarW'll'a1esHtands osS"0d a VoiceSaeam., aquestionoflts par- Ii', our hope that if they draw up'
chance is any, il'" chi.fExecutive ent company's (Deutsche Td.kom) guid.lines, th.y s.t a deadlin. by;
Steph.nCarter. d.,iretog:Unmarlcetsl=e. wbich they n.ed ro msJ:e a ded-I
With 21 million subscriber,. i~s IBD:Doutsehe rel2kom is srill 1aJF- siol1. '

the se<:ond-biggestUS, wireles,car· Iy S".emmenl-owned. Will/he re- IBD, Are anl/trwt is.... th.main!
ri.rafterVe!izonW"U'a1ess. suIts of rhe Gmnan el.crion later hurdl.tocotUolidation! ;
Cingular is a joint venture of re- this yeor ha•• any effect on its u.s. Carten Itdepends on who the play- ;.

giozW Bells SBC Communicotio", ,rraugy? ers ..... Th.re are many combino· i
and BdISouthCorp. Carter. Ther.'s alot of specul.tion tions availabl. that wculdn't create ':
Carter last week ,poke with IBD' (that .lection l'C$u1ts) could clunge antitrust is,u.,. Th.re are 'am.;'

aboutinduscrytrends. (DT',) polici., toward their overall thatmighr.
DID: Anolyw $DY <i:t notional wire- finllllcial position. But I'm not the IBD: Some U.s. senators are push­
Ie.. players, plw many regia,nol expert irrgfOr a natiOTUlI tpe<:trum policy so
ones, are too mm1y.ljthere's no CO"~ IBD: The Federal Communic.ations airwaves could be reallocated.'
solidorion, do carriers face dire pros- Commission is drawing up new Would Cingulor mpport that?
p<ctsl gtJdelmes fOr wireless industry Carur. Th.re needs to be a ,tep­
Carten It depends on the capital ""rgers, AllY concerns? ping back from th. (curr""t) situa·
markets to some excen~ Quoter. l~s not dear what th.y're tion of looking at each auction, or
Ifthe capital marlcet:s reward irre· looking at band of spectrum, on a case-by·

spons;ble behanor, then that see- We're hopeful that, with the spec· case basis.
nario could come abou~ . trUnl cap goinl a1li'1ly, th. focus is An lI1thority needs to look at pasi-
But I suspect that capital mark.ts on spe.ding up m.rger revie... lions of the C1"V) ,broadc..ten, the
-----------------------....., satellireuser"thewirelwcarriers.

the Defense D.partment, school$,
chlll'ch." everybody that's in­
volv.d.

We n.ed aplan not only for North
America, but globally .. w.H.
There" tittle lJOint in crearingspec·
trums (blodcs) h.ra thlt are vastly
different than other places in the
world.
Ii til. U.S. armed forces are Ujiog

bandwidths that ill other councries
are allocated lOr commercial wire•
less, thars!lotS"od either.

To look atit £rom a global perspec­
liv. would he extremaIyusefu!.
IBD. Cingular has forged network­
sharing deals with AT&T WireleJS
Inc. and VoictSrream. Yet some ana­
Iym sayyour spectrum holdin8< are
the weakatofrh. bigsix <orriers,
Carten To ,ay w.akest i, probably.
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Tech Analysis
IBD scans its database for leading technology stocKS. Unless oth-
erwise indicated, prices are Tuesday's doses. ..

.Stephen CuM

In The Wireless Telecom Industry
~, as' wireless carrier. But it enhanc-) is. huge adV1ll~ when it comes

"There needs to be a os our ability tl) compet. in the cor- to subility.
steppingbackfrom the porate spac. and same consumer At the end of the day, we h.~ <0

., segments. conYUlce the banJc.s we're • mble
(CWTent) situation of Illo, Does the strategy differ when company to lend money to.
lookingat each auction it comes CD getting users to ,ubsti- We have to be finAncially respa"';"

b d f
'/lice wirelw phcrw for landIine ble, with , balw:e~n growth

or an 0 spectrum, on a phcnesl and ,return aD capital.
case.by-case basis.' Carter: Prob.bly Sprint does chiDk IBn. Cin&ular g<tmers lower aver­

about substitution of 10ng-dUtan<e Il8'I! r"'lUle per C'J3torner than mO$C
calls by wireless. rivals. Can it stin be mtJre profirabl•
Most long·distance companies than rivals because ofotMrfo<:tors?

would admit that the wireless in- CIl'kr. There may be IIOme carri­
dustry has taken quire • lot of(miD- ers growingnot (subscribers) futer
utes ......y). than u.s that would r.ther lave our
IBo, What about replacing second customer base and profitability.
lin..goinginta homes? In 2000, evecyone grew submn­
Carter: Wh.t we see is that where daily. In 2001,' it tapered off: In
teen-i&"" earlier =1 h.ve had, 2002, there's definitelyulowdOWll
second or third line ina bedroom, 10 new suJ>.cn'bers coming into the .
now they'd rather h.ve • wireless marat
phone. The key ror us is not to lose <:US- :

People are Srill wedded to land- romers. We need to reduce our'
line phones ror all 'om of reasons, churn.
including Illternet hookups. . The key !Xl proficabillty is how'
IBD: Doe. Cingular stand a better much it costs to get a customer and
chance!o survive an iT!dustry shale.. how lo,,&,you keep them. .
out because it's owned by re~iOl'lOI I don't think (ave~ re'/enue) as
./lellsl • metric on its own is. good way of
Carter. Having two world-n>- looking at profi05bility. Ir, j\lSt one
Downed companies as our owners guide.

• little unfair, at leartwhen you coo­
,id... Nextel's poaition. Excluding
O'!extel), I wnuJdagree dut on .ver·
i&" we have the loftr end of (spec­
trum). Typically, AT&T bas the
largest amount ofspectrum..
Does that affect us on • day-co­

day basis for the next few years!
No, not really, But for us to move to
UMTS (advanced, next-genention
system), it would be an issue.
IllD: Sprint PCS and Veri:on seem
to be ahead ofother corrier, in roll­
ingou! higher-speed ama nerworks.
How much of a oomperitiye ~
will th<'/ getl
Carter. We have GPRS (..tepping­
stone technology) anilable in
about 30% of our markets. Irll be in
50% byyear-end.
They're looking at maybe a year

lead in ,ome markets. (The adV1Ul­
ti&") is very limited. When you~
to 3G (more advaoced d.ta net­
works), then you see large increas­
es in d.ra speed. that will allow for
new.pplications.
When yoU rallc .bout IX speeds

(as per the on,,"Oing networle up­
grades .t Sprint PeS and Vemoo);
that really helps with e-mail and
some other stuIE

By the time consumers are ready
to embrace more complex applic.­
tion., all the emiars will be in
more or les.tthe same pasition.
I don't think an",ne ill seeillg

huge volume crowth out oftheir IX
networks. They may have~
rights that it's up and rt1Illling.
IBn. Cingular is owned by two local
phone oompaniu. DM$ its stroUD
differ from Sprint PCS, AT&T or
Ne:.rt.t which aren'tBeU-aw"lOl?

lI
r.weS...hugePOtendlllfor

bundling products (wireless, local,
long distmce, Incornet). It do!!.!n't

• detract from our ability to compete


